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Statement of Work

Purpose

The purpose of this agreement, between the U.S. Department of Agriculture, Natural Resources Conservation Service
(NRCS) and Elevated Foods (Recipient), is to build markets for climate-smart commaodities and invest in America's
climate-smart producers to strengthen U.S. rural and agricultural communities.

Objectives

The objectives of this project are to support the production and marketing of climate-smart commodities by providing
voluntary incentives to producers and landowners, including early adopters, to implement climate-smart agricultural

production practices, activities, and systems on working lands; measure/quantify, monitor and verify the carbon and
greenhouse gas (GHG) benefits associated with those practices; and develop markets and promote the resulting

climate-smart commodities.

Budget Narrative

The official budget summarized below and described in the attached Budget Narrative will be considered the total budget

as last approved by the Federal awarding agency for this award.

Amounts included in this budget narrative are estimates. Reimbursement or advance liguidations will be based on actual

expenditures, not to exceed the amount obligated.
TOTAL BUDGET $ 27,530,886.35

PERSONNEL $1,499,086.50

FRINGE BENEFITS $269,835.57

TRAVEL $263,016

EQUIPMENT $0

SUPPLIES $48,471.04

CONTRACTUAL $803,000

CONSTRUCTION (usually n/a) $0

OTHER $16,815,750 (including PRODUCER INCENTIVES $15,000,000)
TOTAL DIRECT COSTS $19,699,159.11

INDIRECT COSTS $300,840.89

Recipient has elected to use the de minimis indirect cost rate.
TOTAL FEDERAL FUNDS $20,000,000

PERSONNEL $1,313,632.50

FRINGE BENEFITS $236,453.85
TRAVEL $0

EQUIPMENT $5,600,000

SUPPLIES $380,800

CONTRACTUAL $0

CONSTRUCTION (usually n/a) $0
OTHER $0

PRODUCER INCENTIVES $0

TOTAL DIRECT COSTS $7,530,886.35
INDIRECT COSTS $0

TOTAL NON-FEDERAL FUNDS $7,530,886.35

Responsibilities of the Parties:

If inconsistencies arise between the language in this Statement of Work (SOW) and the General Terms and Conditions

attached to the agreement, the language in this SOW takes precedence.

RECIPIENT RESPONSIBILITIES:
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Perform the work and produce the deliverables as outlined in this Statement of Work and attachments.

Ensure Paperwork Reduction Act (PRA) clearance is obtained prior to conducting data collection from producers or
other project participants, including data collection performed by subrecipients.

Comply with the applicable version of the General Terms and Conditions.

Submit reports and payment requests to the ezFedGrants system as outlined in the applicable version of the General
Terms and Conditions. Reporting frequency is as follows:

» Performance Reports: Quarterly
« SF425 Financial Reports: Quarterly
+ Detailed Progress Report: Quarterly

(The detailed progress report is in addition to the performance and financial reports referenced above and
described in the general terms and conditions)

Expected Accomplishments and Deliverables

See attached Benchmarks Table and associated Project Narrative.

Resources Required

See the Responsibilities of the Parties section for required resources, if applicable.

Milestones

See attached Benchmarks Table and associated Project Narrative.
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GENERAL TERMS AND CONDITIONS

Please reference the below link(s) for the General Terms and Conditions pertaining to this award:
https://www.fpacbc.usda.gov/about/grants-and-agreements/award-terms-and-conditions/index.html

Attachments:

Budget Narrative

Project Narrative

Benchmarks Table

Climate-Smart Practices List and Limitations
Data Dictionary

Climate-Smart Specific Terms and Conditions
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Attachment — Project Narrative

Elevated Foods

Partnerships for Climate Smart Commodities
Project Narrative

Executive Summary Of Pilot Project

Facing the realities of deadly and destructive wildfires in California; extreme flash flooding in
the Southwest; and the ecological devastation of coastal marshes in the Mississippi Delta; United
States consumers are increasingly experiencing the impacts of the climate crisis, creating a
higher level of consciousness around the need for climate-smart solutions from the gas pump to
the grocery store.

This extends to consumers’ plates: More than 80% of consumers said sustainability is an
important factor when deciding what food and beverage to purchase from grocery stores or order
from restaurants, according to a 2021 poll conducted by marketing firm C.0O.nxt and market
research company Menu Matters.

This consumer desire for sustainability extends beyond just their personal choices, with
consumers seeking action from organizations along the supply chain as well. A study published
by global consultancy firm Deloitte in 2021 found nearly two-thirds of survey respondents want
companies and brands to change their practices when it comes to protecting the environment and
55 percent want brands to create awareness around problems such as climate change.

Grocery retailers, consumer-packaged goods (CPG) companies, and restaurants have all made
tremendous strides to meet these consumer demands: in April 2021, Whole Foods Market
launched Sourced for Good, an exclusive branding program dedicated to helping customers
easily identify products that support workers, communities, and environmental stewardship
where their products are sourced. New York based restaurant chain Just Salad, released a “Zero
Foodprint Salad” in 2021; and canned fruit and vegetable manufacturer Del Monte Foods
announced in April 2022 a commitment to achieve net-zero emissions by 2050.

Yet substantial barriers still exist for these retailers, CPGs, and restaurants, especially as it
relates to sourcing climate-smart fruits and vegetables to sell fresh or to use as an ingredient in
their products or recipes. Produce buyers struggle to secure reliable volumes of produce grown
with climate-smart practices and face the absence of a streamlined and transparent system for
validating climate-smart produce, conditions that exist against the continual pressure to
effectively communicate with consumers.

These barriers are not for lack of effort on the part of US fruit and vegetable producers. US fruit
and vegetables comprise 40 percent of all organic commodity sales, according to the most recent
United States Department of Agriculture Organic Survey, with many fruit and vegetable
producers already adopting Climate Smart Agriculture and Forestry (CSAF) practices on their
farms.

Still, the industry is highly fragmented, stifling the transformative industry-wide change needed
to meaningfully address the climate crisis in the produce sector on a national scale. The top five
percent of produce growers — measured in revenues — generate more than half of the entire
produce industry’s sales, while the remaining industry is comprised of small, family-owned
farms, many of which are small or underserved producers. Of the 72,276 farms that produce
vegetables in the United States, 41 percent do so on less than five acres (USDA Census of
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Agriculture); 70 percent experience sales values less than $50,000 (USDA Census of
Agriculture). Though the scales may vary, all producers face barriers as it relates to the cost of
implementing CSAF practices; the lack of technical assistance to support the adoption of
practices; and the lack of reliable distribution channels. These barriers collectively inhibit large
and small fruit and vegetable producers alike from adopting CSAF practices.

With barriers at both ends of the supply chain — a compelling need therefore exists to accelerate
the adoption of CSAF practices among fruit and vegetable producers and bring climate-smart
fruits and vegetables to market. Demand exists; supply must now catch-up.

Accordingly, in partnership with an incredible collaboration of entities — including the California
Department of Agriculture and World Wildlife Fund — Elevated Foods, a for-profit minority-
owned small business with relationships with 500 fruit and vegetable producers, seeks to
leverage an investment of $20 million in United States Department of Agriculture funding
through the Partnerships for Climate-Smart Commodities program to:

1. Implement climate-smart production practices, activities, and systems on a large-scale across
cropland planted to fruits and vegetables, with a particular focus on fresh fruit and vegetable
crops. Elevated proposes to implement practices on 112,000 acres planted to fruit and
vegetables over three years in key growing regions across the United States, including, but
not limited to California, the Southwest, the Mississippi Delta, Florida, Georgia, and South
Carolina. In addition, innovative partnerships will extend the producer reach to urban farmers
in Orange County, California and the Navajo Nation, to meet the needs of small and
historically underserved producers.

2. Measure, quantify, monitor, and verify the carbon and greenhouse gas (GHG) benefits
associated with the implementation of these CSAF practices on participating farms producing
fruits and vegetables. This project is expected to mitigate 784,000 metric tons of carbon
dioxide equivalent (Merit/Technical Criteria a.ii.), representing an emissions reduction cost
of $25.51 per grant dollar requested through this project (Merit/Technical Criteria a.ii. and
d. ii.), a substantial return on investment for USDA.

3. Develop markets and promote the resulting fruit and vegetable crops as climate-smart
commodities, reaching a broad spectrum of customers along the supply chain. Building on
the marketing expertise of Elevated Foods, efforts will expand existing marketing channels
and will establish new non-standard channels of distribution — like food banks and
prescriptive, food-as-medicine programs —to help participating producers achieve price
premiums for their climate-smart commodities. Baseline projections estimate project
activities will result in annual incremental market returns to participating fruit and
vegetable producers of $125 million with continued CSAF practices post-grant, a long-term
economic benefit for producers.

With a vision to elevate the nation’s food system, Elevated Foods (Elevated) partners with
commercial scale, family-owned farms to help them protect and extend their customer base by
providing needed support services in the areas of environmental, social, and governance criteria;
improved supply chain visibility; farm management system development and deployment;
agronomy consulting; and brand development, among other services. This suite of professional
services is intended to more efficiently and sustainably move fruits and vegetables through the
national supply chain and provide commercial buyers with the sustainably-produced and
transparently-sourced produce that consumers are demanding. Furthermore, these efforts are
intended to net higher market premiums for fruit and vegetable producers, which can be directly
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co-marketed by producers and Elevated, and distributed to retail, foodservice, processor, and
wholesale customers in North America.

Through this project, Elevated seeks to pilot a model for implementing and monetizing
climate-smart practices to farms and farmers of all sizes; producers in key growing regions
across the United States will reached through these efforts. Elevated will provide resources (on-
farm, technical assistance; producer incentives; and marketing support) to their own network of
commercial-scale, family-owned farms to help them serve their customer-base, largely major
retailers, national restaurant chains; and CPG customers. Furthermore, leveraging innovative
partnerships, Elevated will collaborate with Solutions for Urban Agriculture — led by former
California Secretary of Agriculture AG Kawamura — to extend this project’s efforts to urban
farm concepts, food deserts, and small and historically underserved farmers to better help them
serve their customer base of local grocery stores, restaurants, and farmers’ market consumers.
Elevated will also collaborate with AglLaunch — a distributed network of farm incubators,
entrepreneurial farmers, aligned capital partners, research consortia, technical consulting, and
best-in-class accelerator programming servings farmers and communities, primarily focused
small and historically underserved producers. Both of these partnerships will allow this project
to holistically pilot-test the implementation of CSAF practices on produce farms of all sizes,
and validate market premiums across a broad spectrum of produce farmers and produce
buyers alike. With a steady supply of climate-smart fruits and vegetables, produce buyers will
have the ability to better meet consumer demand.

Project activities will be conducted in the target geographic region of California, the
Southwest, and the Mississippi Delta, with innovative partnerships facilitating this
project’s reach to urban farmers in Orange County, the Navajo Nation, and small
producer groups in the Mississippi Delta to serve small and historically underserved
producers. Fruit and vegetable crops that will be a primary focus of this project are apples,
strawberries, grapes, oranges, watermelon, blueberries, lemons, peaches, potatoes, tomatoes,
onions, carrots, lettuce, bell peppers, broccoli, and cucumbers.

Fruit and vegetable producers have expressed a desire for this project’s proposed activities and
have committed to participate in this project which will address the following major barriers:

1. To meaningfully address and reduce the barriers in implementing CSAF practices,
Elevated will provide direct on-farm technical assistance to support fruit and vegetable producers
in evaluating the benefits and feasibility of implementing CSAF practices on their farms,
providing expertise to guide producers in best methods of adoption by leveraging the vast
expertise of experienced technical service providers, Understanding Ag and Soil Health
Academy — renowned experts in CSAF practice implementation. This project will primarily
focus on the implementation of cover crops; low-till or no-till practices; nutrient management;
enhanced efficiency fertilizers; planting for high carbon sequestration rates; and soil amendments
by fruit and vegetable producers

2. To reduce barriers in project monitoring, Elevated will collaborate with CropTrak®,
providing participating producers access to a customized cloud and mobile platform to input crop
and practice data. This system will collect data from participating producers — either through a
manual input or through interfacing with equipment, weather, scales, or soil monitoring
technology. Once this data is entered, related greenhouse gas emissions and GHG emission
reductions related to implemented practices will be calculated through third-party calculators
(USDA COMET-Farm will be used for this project). This information will be built upon
throughout the supply chain to document and share production, distribution, storage, and
marketing practices and related GHG emissions and emissions reductions through a
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collaboration with Stewardship Index for Specialty Crops (SISC) to build a unified platform for
all producers to facilitate these efforts. This system will house this data throughout the project
period, making it available to individual producers, Elevated, and third-party verifiers, and to
commodity buyers.

To reduce barriers in project verification, Elevated will engage with independent third-party
SISC, which will provide technical support to evaluate the data and practices and assist in
verifying GHG emission reductions on both an individual farm and overall project level to
support market premiums and incentives for producers. Initial projections assume GHG
mitigation and carbon sequestration benefits alone of 784,000 metric tons of carbon dioxide
equivalent from new on-farm CSAF practices implemented on 112,000 acres planted to
fruit and vegetables over three years (Merit/Technical Criteria a.i.). Results will ultimately be
condensed into a report, and be analyzed and peer-reviewed by World Wildlife Fund and the
University of Arizona, entities that have specialized expertise in implementing regenerative
agriculture principles and policies. These reports and other project data will also be available to
USDA to inform future USDA actions to encourage climate-smart commodities
(Merit/Technical Criteria b.iv.).

These findings will be critical to reducing economic barriers to producers implementing CSAF
practices. Elevated will monetize the CSAF practices implemented, and provide producers an
incentive for their implementation, based on GHG emissions reductions and the market premium
that could be anticipated to be received from fruit and vegetable buyers post-project.

To create even greater added-value for participating producers, and further reduce economic
barriers, Elevated will leverage its expertise in marketing and branding to pilot a climate-smart
branding program for participating producers, to broadly communicate the value of climate-
smart fruits and vegetables with customers in multiple market sectors from farmers™ markets
consumers to global retailers. Materials created through this effort will include branded stickers
for produce; branded produce bags and boxes; and the development of videos, social media
promotions, and printed materials to share the value of climate-smart produce with consumers.
Materials will feature participating producers and will seek to create a connection between the
consumer and the producer, focusing on the high-value and quality of produce grown with
climate-smart practices. Producers will be provided access to these marketing and promotional
materials to share on their own platforms and with customers through their own market channels,
amplifying the reach and empowering these producers to share their own stories and efforts they
are taking to address the climate crisis.

This approach is highly supported by market research and consumer trends. A 2021 study by
food marketing expert Foodmix Marketing Communications found 68 percent of shoppers will
pay more for branded produce; two-thirds of Millennials and GenZ consumers believe branded
fresh produce is important; and almost 60 percent of consumers admit to "loving" a fresh
produce brand though they struggle to name a second brand that they have an emotional
connection with. If branding around climate-smart produce can be implemented, and consumers
reached with compelling information, producer returns could grow even more substantially.

The potential for a market premium to be sustainable post-project is overwhelmingly
evidenced by the letters from potential customers included in this application, expressing desire
and interest in future purchases of climate-smart fruit and vegetables, should this project be
awarded USDA funding (see Letters of Commitment). Among others, these include Bonduelle
Fresh Americas, the producer of Ready Pac Foods branded salads and snacks, and the California
Association of Food Banks. Furthermore, a distinctive strength of this project toward that end is
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the participation and support of SunTerra, which has successfully fulfilled $45 million in
contracts through USDA’s Farmers to Families Food Box Program and has existing retail,
foodservice, processor, and wholesale customers in North America that could be leveraged to
market climate-smart produce. Furthermore, SunTerra is developing new market channels in the
Food-as-Medicine movement, currently providing Medically Tailored Meals to insurance
providers in Orange County, California to treat individuals with chronic disease, and expects to
expand the program throughout the state during the term of this three year grant project.

SunTerra has also affirmed that post-project, with customers willing to bear a higher cost for
climate-smart commodities, it will be feasible to provide producers of these commodities a
market premium. As a direct buyer and distributor of produce there is no more credible source to
ensure marketability — and the ongoing development of markets for climate-smart commodities—
than this affirmation. Baseline projections estimate project activities will result in annual
incremental market returns to participating fruit and vegetable producers of $125 million with
continued CSAF practices post-grant, a long-term economic benefit for producers (see Plan To
Develop And Expand Markets For Climate-Smart Commodities As A Result Of Project Activities
for support; Merit/Technical Criteria c.i.). As noted above, given the nature of the demographics
of the United States fruit and vegetable industry, these incremental returns are highly impactful.

With a strong existing relationship with specialty crop producers, as well as extensive
experience promoting and implementing climate-smart activities and marketing climate-smart
commodities, Elevated has the organizational capacity to execute a project of this scale
(Merit/Technical Criteria d.iv). This ensures Elevated can effectively manage this project, and
provide the highest level of benefit to fruit and vegetables producers. Further affirming
Elevated’s organizational capacity to execute this project, a number of dynamic partnerships
with well-respected and highly reputable organizations strengthens this project (please see
Letters of Commitment attached to this proposal; Merit/Technical Criteria d. iii.). These
include:

e Producers: Grimmway Farms; Hadley Date Gardens; Vail Ranches; Double M Farms; WP
Rawl (Nature’s Greens branded products). This is a representative list that demonstrates a
willingness of producers to participate in this project’s activities.

e Organizations representing small and historically underserved producers: Solutions for
Urban Ag; Aglaunch

e Climate-Smart Commodity End-Users: Bonduelle Fresh Americas (producer of Ready Pac
Foods branded salads and snacks); California Association of Food Banks; Community
Action Agency of Orange County; Imperial Valley Food Bank; Second Harvest Food Bank;
Yuma Community Food Bank; Feeding the Northwest

¢ Non-profit, for-profit, and governmental organizations: California Department of Food
and Agriculture; World Wildlife Fund; University of Arizona; International Fresh Produce
Association; SunTerra; Imperial County Board of Supervisors; Stewardship Index for
Specialty Crops;

e Project Contractors: Soil Health Academy; Understanding Ag; CropTrak; Decade Impact;

In addressing needs of fruit and vegetable producers — who represent 25 percent of the US crop
value, with 4.4 million acres planted to vegetables and 1.8 million to non-citrus fruits — this
application would contribute to a broad portfolio of projects funded by USDA (Merit/Technical
Criteria e.v.) and presents a compelling need for funding and a strong return on investment.

Elevated will provide a match of 233 percent of grant funds, further demonstrating their
commitment to ensuring the outcomes of this project.



(Contact Information: Project Director Steve Brazeel (steve(@sunterraonline.com; 949-678-
6507)

Plan To Pilot Climate-Smart Agriculture Practices On A Large Scale

Estimated Scale of Project

Leveraging its direct relationship with 500 fruit and vegetable producers in key US growing
regions — as well as innovative partnerships with organizations and entities serving small and
historically underserved producers — Elevated seeks to support 200 producers in adopting CSAF
practices on 112,000 acres of land across the United States currently planted to fruits and
vegetables (Merit/Technical Criteria e.iv). This effort would therefore be a large-scale pilot that
seeks to meaningfully address the United States climate crisis on a substantial scale.

The acres targeted for CSAF practices through this project represents about 2 percent of the total
fruit and vegetable acreage in the United States (USDA Census of Agriculture) — a substantial,
yet reasonable target for this project. As noted above, it is anticipated this project will result in
GHG emission reductions of 784,000 metric tons of carbon dioxide equivalent should this
project achieve the objective of producers adopting CSAF practices on 112,000 acres over three
years. Furthermore, baseline projections estimate annual incremental market returns to
producers of $125 million should producers continue CSAF practices post-grant. Specialty crop
producers by nature are high value commodities, with certain items such as berries providing
gross returns of over $100,000 per acre; as such, this project proposal has the ability to directly
influence a segment of agriculture delivering an incredibly high value to the US economy.

CSAF Practices To Be Deployed

The primary CSAF practices that Elevated seeks to deploy on existing fruit and vegetable
farms include: cover crops (Code 340); low-till (Code 345) or no-till practices (Code 329);
nutrient management (Code 590); enhanced efficiency fertilizers (Code 590); planting for high
carbon sequestration rates; soil amendments (Code 336) and field borders (Code 386). Fruit and
vegetable crops that will be a primary focus of this project are apples, strawberries, grapes,
oranges, watermelon, blueberries, lemons, peaches, potatoes, tomatoes, onions, carrots, lettuce,
bell peppers, broccoli, and cucumbers.

All of the CSAF practices targeted have been proven to provide GHG benefits and carbon
sequestration in fruit and vegetable crops and proven to build soil health, directly corresponding
to the need to reduce nitrous oxide in the targeted geographic regions. By targeting growing
regions across the United States, it is anticipated that regional variances may be experienced and
different practices may be found to be more relevant and impactful to producers depending on
regional soil, water, and climate differences.

The implementation of these practices have greater environmental co-benefits and climate
adaption benefits, in addition to GHG reduction benefits (Merit/Technical Criteria a.iv. and
a.v.). The implementation of nitrogen management practices will protect and promote water
quality, mitigating any threats posed by nitrogen runoff and reducing the global warming
potential of nitrates, which is approximately 300 times that of carbon dioxide (United States
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Environmental Protection Agency). Furthermore, the USDA California Climate Hub states that
“soil amendments that increase soil organic matter may improve the water holding capacity and
infiltration in soils, which promotes resilience to climate-related impacts such as drought, heat
waves, or heavy rains. Additionally, research shows that amendments can promote biological
activity and supply vital nutrients, resulting in healthier plants that are less vulnerable to pests
and disease.” These are significant climate adaption benefits that can help fruit and vegetable
producers better respond to changing climate conditions. In the case of soil amendments,
documented co-benefits and climate adaption benefits also include increased crop yields;
improved crop quality; and the reduced need for chemical fertilizers (USDA California Climate
Hub). Each of these co-benefits results in lower input costs and higher prices for fruit and
vegetable producers, ultimately impacting their bottom line positively, greatly needed give the
size and scale of most fruit and vegetable producers.

Plan To Recruit Producers and Landowners and Outreach Efforts

Elevated will conduct direct outreach to recruit fruit and vegetable producers to participate in
this project’s activities, first and foremost leveraging their established relationships with these
producers through their business activities. These include the 500 producers they have existing
and trusted relationships with.

This activity will be supported through the incremental addition of key personnel through this
project, including a Program Director, Project Coordinator, and two Regional Area Managers
(see Budget Narrative). The two incremental Regional Area Managers will be the most engaged
in this activity and will conduct personal emails, phone calls, and in-person visits to fruit and
vegetable producers to share information about project activities; recruit producers to participate
in project activities; and provide follow-up support to ensure practices are well-implemented,
documented, and monitored (see Budget Narrative, Regional Area Managers). These positions
will provide much-needed direct contact for fruit and vegetable producers, many of which are
small, historically undeserved producers that would have significant barriers to implementing
these practices without technical assistance.

In an innovative partnership, Elevated will collaborate with Solutions for Urban AG — led by
former California Secretary of Agriculture A.G. Kawamura — to extend this project’s efforts to
urban farm concepts, food deserts, and small and historically underserved farmers to better help
them serve their customer base of local grocery stores, restaurants, and farmers’™ market
consumers. Additionally, Elevated will leverage its established relationship with AgLaunch to
conduct outreach to their producer network. In their Delta Ag Cluster alone, AgLaunch serves
producers over a 110-county, five-state region comprised of primarily rural counties in
Arkansas, Kentucky, Missouri, Mississippi, and Tennessee. Additionally, Elevated has been
working with small producer groups in the Mississippi Delta and with the Navajo Nation to
ensure project activities reach producers in these regions.

Below is a partial listing of milestones related to Elevated’s producer outreach. For more
information refer to attachment — Benchmarks and Milestones.

FY 2023 FY 2024 | FY 2025 | FY 2026 FY2027
Number of producers involved 16 54 184 224 224
Number of underserved producers involved 8 27 92 112 112
Number of acres involved 8,000 27,000 92,000 | 112,000 | 112,000
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To further recruit producers to participate in this project’s activities, messaging and materials
will be developed and shared on Elevated’s own promotional platforms, including its website,
email communications, and social media platforms. Elevated will contract with a marketing firm
to create appealing printed and digital materials detailing project information and opportunities
to participate in project activities to further support producer recruitment (see Budget Narrative,
Marketing and Promotional Support). These materials will be shared by the Program Director,
Project Manager, and Regional Area Managers in direct visits. These materials will also be
provided to partnering organizations that have direct relationships with producers in the target
geography where project activities will occur, to share in their own interactions with producers.
As documented in the attached Letters of Commitment, the California Department of Food and
Agriculture; International Fresh Produce Association; Agl.aunch; and Solutions for Urban AG,
have all committed to share this information with their fruit and vegetable producer audiences,
extensively broadening the reach of Elevated’s outreach efforts. Elevated intends to host
quarterly webinars with all project participants including producers, subawardees, employees and
market buyers to raise awareness about the program.

Plan to Provide Technical Assistance and Training

To ensure the objective of adopting CSAF practices on 112,000 acres of fruit and vegetables is
achieved, Elevated will provide robust technical assistance and training to producers through the
entire project period. Outreach will begin within 30 days of the project start date and will be
ongoing; technical assistance will begin within three months of the project start date and will
also be ongoing. Support in implementing CSAF practices will be available to producers
throughout the project period, with funding for this technical assistance allocated for all three
years of the project period.

Once outreach is made, and producers express willingness to enroll in project activities, the first
tier of technical assistance provided to fruit and vegetable producers will consist of direct on-
farm visits to officially enroll producers in project activities and capture key producer and farm
information. These efforts will all be accomplished by the two incremental Regional Area
Managers (see Budget Narrative, Regional Area Managers). They will provide the needed
technical assistance to document practices to be implemented for each fruit and vegetable
producer and provide producers needed information on the additional technical assistance
available through this project. Administrative assistance and data collection support will be lead
by the two incremental Account Coordinators (see Budget Narrative, Account
Coordinators).During initial visits, all participating producers will also be enrolled in
CropTrak® to provide participating producers access to a customized cloud and mobile platform
to input crop and practice data into. This system will collect data from participating producers —
either through a manual input or through interfacing with equipment, weather, scales, soil
monitoring technology. Once this data is entered, related greenhouse gas emissions and GHG
emission reductions will be calculated through third-party calculators (USDA COMET-Farm
will be used for this project). This will ensure accurate monitoring and reporting of implemented
practices and greenhouse gas emission reductions (Merit/Technical Criteria e.iii.).

In addition to hiring incremental Elevated staff to provide technical assistance to producers in
onboarding into project activities, this project will benefit from the expertise and experience of
two well-respected and highly knowledgeable technical assistance providers: Understanding Ag
and the Soil Health Academy.

Understanding Ag — led by Gabe Brown, one of the pioneers of the current soil health movement
which focuses on the regeneration of our resources — is a regenerative agricultural consulting
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producers in creating plans to restore, repair, rebuild, and regenerate their farming and ranching
ecosystems through CSAF practices. Their team includes working farmers and ranchers who
combine decades of experience to help other producers successfully implement regenerative
agricultural and ecological principles that replace input-intensive practices to enable sustained
profitable farming and ranching operations. Understanding Ag provides individualized
consulting and planning services for producers, and through this project, will provide producers

individual farm soil health assessments and evaluate the most effective CSAF practices to

implement on their farms. A CSAF plan and associated contract will be drafted, with producers
committing to implement practices and Elevated committing to provide producer incentives
based on the implementation of these practices (which would be administrated by SunTerra,
which has the existing infrastructure to accomplish this). Understanding Ag’s partnership in this
project will provide producers with relatable and experiential guidance: Mr. Brown has received
many forms of recognition for his work, including a Growing Green award from the Natural
Resource Defense Council, an Environmental Stewardship Award from the National Cattlemen's
Beef Association, and a Zero-Till Producer of the Year Award.

A partnership with the Soil Health Academy will also greatly contribute this activity. The Soil

Health Academy is a non-profit, 501(c)(3) organization, that focuses its efforts on helping
farmers first understand and then successfully apply nature’s time-proven, regenerative
agriculture principles today—in order to grow healthier soil, food, farms and communities.
Producers enrolled in this project will be provided access to a number of workshops and

webinars hosted by the Soil Health Academy through this partnership. In 2021 alone, the Soil

Health Academy saw 185 in-person workshop attendees; 40,000 website users accessing

resources like fact sheets; 22,000 users viewing instructional video; and 50 million acres of land
impacted by Soil Health Academy lessons. This will allow producers to supplement their direct
one-on-one support from Understand Ag and access materials on their own time and at their

convenience.

Below is a partial listing of milestones related to Elevated’s technical assistance programs. For
more information refer to attachment — Benchmarks and Milestones.

FY 2023 FY 2024 | FY 2025 | FY 2026 FY2027
Number of workshops held 3 7 11 12 12
Number of producers reached 137 359 564 615 615

This comprehensive approach to technical assistance provides a great level of confidence to this
project achieving its goals and objectives. Given their size and the limited sales generated by
most fruit and vegetable producers, they simply do not have the financial resources to invest in
the level of technical support and guidance needed to make transformative change on their farms.
This project will address this pressing need to accelerate adoption of CSAF practices on fruit and
vegetable working lands by providing the needed assistance to support producers in their efforts

to address the climate crisis.

Plan to Provide Financial Assistance To Producers
In total, Elevated has allocated $15 million in financial assistance to encourage CSAF adoption
by fruit and vegetable producers in this project’s targeted geographic region. This represents 75
percent of the total grant funds requested (Merit/Technical Criteria e.i.D.) and assumes that
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producer incentives will be provided to 200 fruit and vegetable producers, considering a target
objective of CSAF practices being adopted on 112,000 acres of fruit and vegetable crop land.

Incentives provided to producers will average a 2.5 percent premium on their produce sold. As
further described below, $7.5 million of this financial assistance in the form of producer
incentives will be dedicated to serve small and historically underserved producers.

Producer incentives will be critical in encouraging adoption of CSAF practices, especially as
many CSAF practices may require additional costs. For example, no-till practices typically
require increased herbicide costs; planting cover crops requires purchase of cover crop seed; and
practices may increase the costs of labor and other inputs. Producer incentives will offset these
costs in the short-term, until the markets can bear a premium in the long-term. Incentive
payments will be made at time of harvest and/or sale, when Elevated has verified that the target
CSAF practices were performed, documented, and verified in the software platform. This
payment will not be outcome-based (ie, quantity of GHG reduced or sequestered). Elevated will
measure GHG benefits utilizing a combination of technology and soil sampling, however the
incentives will be paid for verified performance of the practices. To effectively support
producers in tracking their practices and receiving incentives, and support Elevated in managing
the disbursement of incentives, an incremental financial professional and two incremental
account coordinators will be hired (See Budget Narrative).

Plan to enroll underserved and small producers

As noted above, the promotional materials created for this project will be shared with project
partners, many of which have committed to share these materials through their own expansive
outreach channels. Among others, this includes Solutions for Urban AG and AgLaunch,
organizations representing small and historically underserved producers (Merit/Technical
Criteria c.iii.). Solutions for Urban AG and AglLaunch will serve as resources to historically
underserved fruit and vegetable producers (Merit/Technical Criteria e.iii.). This ensures
appropriate, trusted, and culturally relevant outreach to best meet the needs of small and
historically underserved producers.

Elevated anticipates that through these efforts at least 100 small and historically underserved
producers will enroll in this project’s activities. Elevated has committed at least 37 percent of
this project’s budgeted funds for producer incentives (§7.5 million) to support small and
historically underserved fruit and vegetable producers (Merit/Technical Criteria c.ii.). Incentives
are critical for these producers, considering the size and limited financial resources of this
project’s target audience.

As noted in the Executive Summary, a vast majority of individual fruit and vegetable producers
in the United States meet the definition of small. Of the 72,276 farms that produce vegetables in
the United States, 41 percent do so on less than five acres (USDA Census of Agriculture); 70
percent experience sales values less than $50,000 (USDA Census of Agriculture). This adds
credibility to the likelihood of this project serving small producers, as the industry is
predominantly comprised of producers who have very limited acreage and sales. Also, only
considering vegetable and melon producers in California, there are 2,350 producers who are
historically underserved based on race (Hispanic, Asian, American Indian, Black, Native
Hawaiian, etc); 1,864 who are female; 411 who are military veterans; and 1,560 who are new
and beginning producers, for a total of 6,185 vegetable and melon producers who are historically
underserved within this project’s target geographic region. This further supports the high
probability of this project reaching and serving underserved producers.
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Measurement/Quantification, Monitoring, Reporting, And Verification Plan

Approach to greenhouse gas benefit quantification

A key strength of this project is the planned methodology to quantify greenhouse gas benefits of
adopted practices. All enrolled producers will document their practices and related acreage in
CropTrak®, which offers a proprietary cloud and mobile platform to help food and beverage
companies increase the efficiency, effectiveness, and transparency of their supply chain.
CropTrak’s® no-code enterprise SaaS platform can be customized (which it will for this project)
to collect data from producers — either through a manual input or through interfacing with
equipment, weather, scales, soil monitoring technology.

Once this data is entered, related greenhouse gas emissions and GHG emission reductions will be
calculated through third-party calculators integrated into the platform (USDA COMET-Farm
will be used for this project). This information will be built upon throughout the supply chain
through a relationship with SISC, which will advise on best practices to document and share
distribution, storage, and marketing practices and related GHG emissions and emissions
reductions. As such, greenhouse gas benefits beyond the farmgate will be quantified in this
system, as produce is traced from farm to market, with fuel production, transportation, cold
storage, and distribution as well as other emissions not directly related to agricultural practices,
documented (Merit/Technical Criteria e.i.B and e.i.C.). One framework forming the basis of
measuring CSAF practices is the Stewardship Index for Specialty Crops (SISC), tracking
practices critical to the production of fruits and vegetables. SISC is currently developing an
upgraded/adapted version of the COMET-Farm Planner to measure GHG related to soil
sequestration. This new measurement framework is being developed in partnership with
Colorado State University and the Walmart Foundation, and will go live in 2024. Leading
organizations such as project partners, the World Wildlife Fund, the International Fresh Produce
Association, and Western Growers Association are on the Steering Committee of SISC.

CropTrak® will maintain this data throughout the project period, making it available to
individual producers, Elevated, third-party verifiers, and commodity buyers (Merit/Technical
Criteria e.i.B and e.i.C.). Furthermore, CropTrak® has the ability to store contract information
by producer, farm, and crop, and the ability to process payments to producers based on this
information. Therefore, this system will be used to manage participating producer contracts;
provide producer incentives; and manage the entire payment process, creating a streamlined
process for producers. This approach also reduces transaction costs: Elevated will be able to
holistically and comprehensively monitor, track, report, and compensate producers for
greenhouse gas emission reductions from farm to fork (Merit/Technical Criteria e.ii). This
quantification of greenhouse gas emissions in this manner also provides solid support for future
marketability of climate-smart fruits and vegetables. CropTrak® is currently used by Del
Monte; Bolthouse Farms; Organic Girl; and other major food companies, affirming the desire by
major purchasers of fruits and vegetables to have this level of information on the crops they
purchase. With participating producers employing this level of transparency in their farming
practices, they will be better prepared to market their climate-smart crops to these types of
customers, creating new market opportunities.

Below is a partial listing of milestones related to Elevated’s measurement, monitoring and
reporting, and verification programs. For more information refer to attachment — Benchmarks
and Milestones.

| [ FY2023| FY2024 | FY2025| FY2026| FY2027 |
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| Number of measurement tools utilized ] 2 | 5 ] 8 | 9 | B |

Approach to monitoring of practice implementation

As noted, above, Elevated’s objective is to support 200 fruit and vegetable producers in the
implementation of CSAF practices on112,000 acres planted to fruit and vegetables over three
years. To effectively monitor the progress toward practice implementation, Elevated will utilize
the CropTrak® system. As described above, during initial visits, all participating producers will
also be enrolled in CropTrak® and will use this platform to input their individual farm data on
CSAF practice implementation. This platform will capture all aspects of farming, include
fertilizer use, tillage practices, irrigation practices, planting dates, and harvest yields, among
other data points. Producers will also input data on acreage, and other key growing metrics. All
data will be collected in real time throughout the annual crop seasons for all enrolled fruit and
vegetable fields.

Technical assistance from Elevated’s two Regional Area Managers will facilitate this collection
and monitoring of data on practice implementation, with this team providing reminders to
participating producers to complete their reporting. Additionally, this team will make on-farm
visits to assist producers in inputting their farm’s data. Furthermore, Elevated will add two
additional incremental staff (Account Coordinators) to support the overall oversight and
implementation needed for data collection, monitoring, and reporting, justified based on the need
to accomplish this for 112,000 acres of fruit and vegetables over three years. On-farm visits to
producing producers will be made at least twice per year, preferably through the growing season
for their specific crop. This process will ensure that the selected practices have been
implemented per producer contracts.

Approach to reporting, tracking, and verification of greenhouse gas benefits

The CropTrak® platform will capture all needed data to report and track greenhouse gas benefits
of implemented practices by farm, field, and producer. As described above, this platform will use
methodology established by USDA NRCS’ COMET-Farm tool to calculate greenhouse gas
benefits, based on inputs provided by producers. Elevated will use the adapted soil carbon tool
developed by SISC when it become available for the 2024 production year.

It is anticipated that Elevated’s approach will mitigate 784,000 metric tons of carbon dioxide
equivalent (Merit/Technical Criteria a.ii.). This represents an emissions reduction cost of
$25.51 per grant dollar requested through this project (Merit/Technical Criteria a.ii. and d. ii.),
a substantial return on investment for USDA.

To ensure the sustainability of this project’s benefits long-term, it is recognized that third-
party verification of collected on-farm data will be critical. The substantiation of greenhouse gas
emission reductions will play a crucial role in the adoption of future market incentives for fruit
and vegetable producers implementing CSAF practices. Climate-smart commodity buyers must
have confidence in the generation of greenhouse gas benefits to warrant a market premium and
to be able to reliably convey to consumers that their products are made with climate-smart
commodities.

As such, Elevated has partnered with SISC, a third-party organization, to provide technical
support in verifying and validating greenhouse gas emission reductions (Merit/Technical
Criteria e.i.B and e.i.C.). This verification will serve both to verify the overall benefits of this
project, but also to create producer confidence in the positive benefits of implementing climate-
smart practices and buyer confidence in the higher value of climate-smart commodities.
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Transparency of data will be paramount to this project’s success (Merit/Technical Criteria
e.i.A.). Individual producers will have access to their own farm information, as well as the
aggregated results for all other participating producers (with no personal information disclosed).
Produce buyers will also be able to generate reports for the fruit and vegetables they are
producing. This promotes confidence in this data at all points in the supply chain, leading to the
higher marketability potential for climate-smart fruit and vegetable and greater longevity of
GHG benefits associated with this project.

Elevated will furthermore leverage this data to generate a findings report to ensure the long-term
sustainability of this project’s approach and model. These findings will be peer-reviewed by the
World Wildlife Fund and University of Arizona, which have both been global leaders in
regenerative agriculture. These peer-reviewed reports will then be shared with participating
producers; participating buyers of climate-smart fruit and vegetables; and USDA, to inform
USDA actions to encourage climate-smart commodities (Merit/Technical Criteria b.iii.). 1t is
anticipated that some of these findings may be included in future marketing and promotion
efforts to encourage the purchase of climate-smart fruits and vegetable.

Agreement to participate in the Partnerships Network
Elevated will designate Project Director Steve Brazeel to serve as this project’s representative to
the USDA Partnerships for Climate Smart-Communities Learning Network.

Plan To Develop & Expand Markets For Climate-Smart Commodities As A
Result Of Project Activities

Partnerships designed to market resulting climate-smart commodities

This project benefits from several partnerships that are designed to market climate-smart fruit
and vegetables for a higher premium, with many of these partnerships establishing long-term
market sustainability post-grant. The producers committed to Elevated Food’s proposal
currently sell fresh fruits and vegetables to national accounts such as Walmart, Kroger, Costco
and Albertson’s, among others.

One of the most substantial partnerships contributing to the high likelihood of success of this
project is the participation and committed support of SunTerra. Over the last several years as a
result of successful participation in USDA’s Farmer’s to Families Program, SunTerra has built a
substantial customer base with food banks, who are seeking to purchase high-quality nutritious
produce for those that they serve. To date, sales to this market channel through SunTerra’s
Project FoodBox have exceeded 3,900,000 boxes — or 75 million pounds — of fresh produce.
Furthermore, SunTerra is developing new market channels in the Food-as-Medicine movement,
currently providing Medically Tailored Meals to insurance providers in Orange County,
California. This innovative program treats individuals having chronic disease with a prescription
box of fresh fruits and vegetables, and expects to expand the program throughout the state of
California during the term of this three year grant project.

There is great opportunity in marketing climate-smart commodities to this customer base, which
furthermore minimizes transaction costs associated with project activities, as extensive market
development costs are not needed to build new sales in this market sector (Merit/Technical
Criteria e.ii.). Letters of commitment from these potential customers are included in this
proposal, and include: the Bonduelle Fresh Americas (producer of Ready Pac Foods branded
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salads and snacks); California Association of Food Banks; Community Action Agency of Orange
County; Imperial Valley Food Bank; Second Harvest Food Bank; Yuma Community Food Bank;
and Feeding the Northwest. These partnerships cannot be overstated. They confirm that
demand already strongly exists for climate-smart commodities, with the primary gap in
meeting this demand, the ability of fruit and vegetable producers to implement CSAF
practices on their farms. The technical assistance, and measurement, verification, and tracking
provided by this project will address this gap to meet this tremendous market opportunity.

Connecting the technical MMRYV data collection to the consumer is critical to developing the
market opportunity for Elevated’s producers, for this Elevated has enrolled the support of
Decade Impact, a strategy consulting firm focused on helping impactful companies define,
measure, manage and communicate their change-making initiatives. Decade will support in
activating regenerative business models that create environmental, social, and governance impact
while generating commercial activities on behalf of our producers. Decade will work to develop
metrics, KPIs and a framework for communicating the success of Elevated’s producer network in
implementing Climate Smart Commodities practices to develop new market opportunities.

Plan to track climate-smart commodities through the supply chain

As fully described in the Measurement/Quantification, Monitoring, Reporting, And Verification
Plan Section of this proposal, Elevated will collect field level data, that will allow for the
tracking of climate-smart fruit and vegetable throughout the supply chain through the
CropTrak® platform, which offers a proprietary cloud and mobile platform to help food and
beverage companies increase the efficiency, effectiveness, and transparency of their supply
chain. Included in the data will be tillage practices, chemical applications, fertility practices,
irrigation practices if applicable, yields, and other variables. Furthermore, greenhouse gas
benefits beyond the farmgate will be quantified as it relates to distribution, storage, and
marketing practices and related GHG emissions and emissions reductions.

As described in the same section, this data will be housed and readily accessible in the
CropTrak® platform. As such, commodity buyers would have the opportunity to access this data
during the grant-period. CropTrak® is currently used by Del Monte; Bolthouse Farms; Organic
Girl; and other major food companies, affirming the desire by major purchasers of fruits and
vegetables to have this level of information on the crops they purchase. With participating
producers employing this level of transparency in their farming practices, they are better
prepared to market their climate-smart crops to these types of customers, creating new market
opportunities.

It is anticipated that all of these efforts will create buyer and consumer confidence in the benefits
and higher-value of climate-smart fruit and vegetable, fostering greater marketability of the
climate-smart crop.

Estimated economic benefits for participating producers

The immediate economic benefits provided to producers will come in the form of producer
incentives, which are anticipated to be 2.5 percent of produce sales for that producer. On
average, this translates to producer incentives of approximately $75,000 per participating
producer over a three-year period, based on recent sales history data for the farms that Elevated
Foods partners with.

These incentives are based on Elevated projections of the market premiums fresh fruit and
vegetable buyers will bear in the future for these crops produced with CSAF practices. These
projections have been informed by conversations with major buyers of fruits and vegetables,
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including, among others, food banks. As described in this proposal, a number of these food
banks have indicated purchase interest in climate-smart fruit and vegetables from participating
producers.

Baseline projections estimate annual incremental market returns to the 200 producers
participating in this project of at least $125 million (Merit/Technical Criteria b.ii and b.iv.). This
is a long-term economic benefit that will be sustained post-grant (Merit/Technical Criteria b.ii
and b.iv.).

To create added-value for participating producers, and further reduce economic barriers,
Elevated will also invest in marketing resources that will pilot a climate-smart branding program
for participating producers to best communicate the value of climate-smart fruits and vegetables
and expand markets to customers beyond those committed through this project. Market research
completed by food marketing expert Foodmix Marketing Communications in 2021 found 68
percent of shoppers will pay more for branded produce. If branding around climate-smart
produce can be implemented, producer returns could grow even more substantially.

Materials created through this effort will include branded stickers for produce; branded produce
bags and boxes; and the development of videos, social media promotions, and printed materials
to share the value of climate-smart produce with consumers. Materials will feature participating
producers and will seek to create a connection between the consumer and the producer, focusing
on the high-value and quality of produce grown with climate-smart practices. Producers will be
provided access to these marketing and promotional materials to share on their own platforms
and with customers through their own market channels, amplifying the reach and empowering
these producers to share their own stories and efforts they are taking to address the climate crisis.
This will in-turn drive a greater level of climate consciousness among consumers, spurring
them to take action on their own to address the climate crisis.

Post-project potential

This project has significant potential to be sustained post-grant funding. Most importantly, this
project is expected to result in long term greenhouse gas emission reductions post-project, a
critical outcome needed to address the climate crisis.

With strong consumer demand confirmed among commodity buyers, and these customers
providing incentives for climate-smart fruit and vegetables, the case will be built for producers
participating in this project to maintain CSAF practices, and for new producers to implement
CSAF practices. At a minimum, it is anticipated that over the three-year period this project will
generate GHG emission reductions of 784,000 metric tons of carbon dioxide equivalent
(Merit/Technical Criteria a.ii.). It is highly likely and well-supported that market incentives for
climate-smart fruit and vegetable will continue post-project as well, encouraging the continuation
of CSAF practices on working lands planted to fruit and vegetable, and ensuring longevity of
GHG benefits associated with this project (Merit/Technical Criteria a.iii.).

Elevated has prudently designed this project to pilot a model for implementing and monetizing
climate-smart practices to farms and farmers of all sizes. Elevated will provide resources (on-
farm, technical assistance; producer incentives; and marketing support) to their own network of
commercial-scale, family-owned farms to help them serve their customer-base, largely major
retailers, national restaurant chains; and CPG customers. Furthermore, as stated in the Executive
Summary, Elevated will collaborate with Solutions for Urban Agriculture — led by former
California Secretary of Agriculture AG Kawamura — to extend this project’s efforts to urban
farm concepts, food deserts, and small and historically underserved farmers to better help them
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serve their customer base of local grocery stores, restaurants, and farmers” market consumers.
Elevated will also collaborate with AglLaunch — a distributed network of farm incubators,
entrepreneurial farmers, aligned capital partners, research consortia, technical consulting, and
best-in-class accelerator programming servings farmers and communities, primarily focused
small and historically underserved producers. Both of these partnerships will allow this project
to holistically pilot-test the implementation of CSAF practices on produce farms of all sizes,
and validate market premiums across a broad spectrum of produce farmers and produce
buyers alike.

The main barrier preventing fruit and vegetable producers from taking greater advantage of these
markets today is technical assistance to support fruit and vegetable producers in adopting CSAF
practices on their farms and a transparent framework for quantifying, tracking, and verifying the
results greenhouse gas benefits realized from implemented CSAF farm practices. This project
would accomplish this, removing any barriers post-project for market premiums. As described in
the above section, ongoing annual returns to producers participating in this project post-project
are anticipated at $125 million (Merit/Technical Criteria b.ii and b.iv.).

This is highly likely to be scalable (Merit/Technical Criteria b.i). A 2021 market research
survey conducted by First Insight found two-thirds of consumers say they will pay more for
sustainable products, with the desire to help the environment the primary reason consumers
reported purchasing sustainable products and brands. Almost 30 percent said they wanted to
improve the environment, with 23 percent wishing to reduce production waste and 22 percent
seeking to reduce their carbon footprint. With this strong consumer interest in products that have
sustainable attributes, the potential to market climate-smart commodities produced through this
project to major ingredient buyers, consumer-packaged goods companies, and retailers is well-
supported.

To further demonstrate scalability of this project’s activities, it is important to note the benefits
of this project are not isolated to one commodity or one state. Lessons learned through this
project therefore extend to the entire industry, and can be widely shared with producers of a wide
variety of crops and growing locations. Project information and results will be shared with the
International Fresh Produce Association, to ensure a broad range of producers are provided with
beneficial information on this project’s implementation that they may be able to adopt for future
success.

CASE FOR FUNDING

This project provides direct, meaningful benefits to a strong cross-section of production
agriculture and strongly aligns with the goals of this funding opportunity. In addressing needs of
fruit and vegetable producers — who represent 25 percent of the US crop value, with 4.4 million
acres planted to vegetables and 1.8 million to non-citrus fruits — this application would contribute
to a broad portfolio of projects funded by USDA (Merit/Technical Criteria e.v.) and presents a
compelling need for funding and a strong return on investment. Elevated will provide a match of
233 percent of grant funds, demonstrating their commitment to ensuring the outcomes of this
project. With a goal of implementing CSAF practices on 112,000 acres planted to fruit and
vegetables over three years, this large scale pilot project will result in GHG benefits of It is
anticipated that Elevated’s approach will mitigate 784,000 metric tons of carbon dioxide
equivalent (Merit/Technical Criteria a.ii.). This represents an emissions reduction cost of
$25.51 per grant dollar requested through this project (Merit/Technical Criteria a.ii. and d. ii.), a
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substantial return on investment for USDA. Furthermore, incremental annual market returns of
$125 million are expected to be received by 200 producers with continued CSAF practices post-
grant, a long-term economic benefit. As such, this project presents a compelling case for an
investment of USDA funding through the Partnerships for Climate-Smart Commodities program,
with a high return for producers, climate-smart commodity buyers, and society as a whole.



Elevated Foods
Grant Benchmarks and Milestones

Attachment — Benchmarks Table

USDA Fiscal Year FY 2023 FY 2024 FY 2025 FY 2026
Q2 Q3 Q4 Qi1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

Calendar Year Calendar 2023 Calendar 2024 Calendar 2025

| o Q2 Q3 Q4 _ a1 Q2 Q3 Q4 | Q1 Q2 Q3 Q4
Date - Quarter Ending 3/31/2023 6/30/2023 9/30/2023 12131/2023 3/31/2024 6/30/2024 9/30/2024 12/31/2024 3/31/2025 6/30/2025 9/30/2025 12/31/2025
Required Quantitative Targets by Quarter (Cumulative) - some initial quarters may be zero:
Number of producers involved 0 8 16 24 34 44 54 64 104 144 184 224
Mumber of underserved producers involved 4] 4 8 12 17 22 27 32 52 72 92 2
Number of acres involved 0 4,000 8.000 12,000 17,000 22,000 27,000 32,000 52,000 72,000 92,000 112.000
Number of head involved (if applicable) 0 0 0 na 0 0 0 na 0 0 0 na
Dollars provided to producers 0 0 3,000,000 6,000,000 7,250,000 8,500,000 9,750,000 11,000,000 12,000,000 13,000,000 14,000.000 15,000,000
GHG Benefits (Metric Tons of CO2e Reduced or Sequestered) 0 28,000 56,000 84,000 119,000 154,000 189,000 224,000 364,000 504,000 644,000 784,000
Number of new marketing channels* 0 1 1 2 3 3 4 4 5 5 6 ]
Mumber of marketing channels* 0 0 1 1 1 2 2 2 2 3 3 3
Number of measurement tools utilized 0 1 2 3 4 5 5 6 7 8 8 9
*Mote: Marketing channels can be a wide range e.g. selling to food processors, distributers, direct to consumer.
Other Required Benchmarks that may be quantitative or qualitative:
Qutreach, training and other technical assistance - Workshops 0 1 3 4 5 6 7 8 9 10 11 12
QOutreach, training and other technical assistance - Producers Reached a 68 137 205 256 308 359 410 461 513 564 615
Other MMRYV and supply chain traceability attributes 1] 1 2 3 5 6 B 9 g9 2 9 ]
Other measurements of work related to marketing of commodities 0 2 3 5 5 5 5 5 5 5 5 5
Demonstrated engagement of major partners 1] 0 0 na 0 0 0 na {0} 0 0 na
Climate smart technologies employed (if applicable) (1] 2 3 5 B (i] 7 7 8 8 9 9
Market Development Benchmarks
Total Packages Shipped 0 8,000,000 16,000,000 24,000,000 29,000,000 34,000,000 39,000,000 44,000,000 48,000,000 52,000,000 56,000,000 60,000,000
Wholesale Sales of Climate Smart Commodities ($ millions) 50 $40 $80 $120 $170 $220 $320 $520 5720 $1.120

$270

$920



Attachment — Climate-Smart Practices List and Limitations

Climate-Smart Practices and Limitations

Climate-Smart practices under this grant shall be limited to the following practices:

NRCS Practice Code | Practice Name

340 Cover crops

345 Residue Tillage Management Low-till
329 Residue Tillage Management No-till
590 Nutrient management

590 Enhanced efficiency fertilizers

336 Soil Carbon Amendment

386 Field borders

All practices applied under this grant will follow NRCS practice standards unless noted below:

N/A
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Overview of Reporting Requirements

Grant recipients are required to submit reports to document their performance under the Partnerships
for Climate-Smart Commodity funding opportunity. These submissions will be required to use the
Microsoft Excel workbook templates provided by USDA. The workbooks contain a series of worksheets
that collect data in a standardized format to ensure data quality and allow for aggregation and summary
of this information. The entire workbook must be submitted quarterly, with updates to all applicable
worksheets. This guide is divided into three sections. The Overview of Reporting Requirements section
summarizes the layout of the reporting workbook and presents the data elements included in each
worksheet. It also describes additional documents that must be submitted to supplement the
performance reports. The Data Definitions section provides descriptions and allowable response options
for each data element. The guide also indicates whether each data element is required, applicable at
times, or optional; as well as how frequently each data element must be updated. Finally, the
Appendices contain practice and commodity lists that will be used for these reports. Reporting is
necessary for USDA oversight of this effort. The data elements required for inclusion in the quarterly
performance reports allow USDA to conduct selected audits to review whether producers are receiving
federal funds from multiple sources for the same purpose; to determine whether GHG benefits from
implementation of climate-smart agriculture and forestry (CSAF) practices are being estimated
accurately; and for other purposes deemed appropriate by USDA.

The reporting worksheets collect information at four levels: project, partner, producer, and field.
Descriptions of each level:
Project level: Information about activities and impacts at a whole project/aggregate level (i.e., reflecting
all activities under the grant agreement). Some project-level reporting is further subdivided by commaodity
type or a combination of commodity and CSAF practice(s) (commodity x practice).
Partner level: Information about activities related to a single organization (recipient, subrecipient,
contractor, or other partner) within a project.
Producer level: Information about individual producers who have one or more farms enrolled in a project.
Field level: Information about individual fields enrolled in a project.

Certain data elements are required to be reported for each producer and field enrolled in a project. In
order to minimize the burden associated with data collection and to enable USDA to match data to
existing records, these producer- and field-specific records must use the producer’s established FSA
Farm, Tract and Field IDs, and report the State and County associated with the Farm ID. Associated data
entered in conjunction with these data elements, such as Producer Name, must match the data
contained in the customer’s Business Partner record, and the Farm Operating Plan in Business File for
that Farm ID. Disclosure of this information is protected under Section 1619 of the Food, Conservation,
and Energy Act of 2008 (PL 110- 246), 7 U.S.C. 8791. Additionally, Departmental Regulation 4370-001
provides USDA’s policies for collecting demographic data, including race, ethnicity and gender. Providing
demographic information is voluntary and at the discretion of the customer. Demographic information is
used by USDA for statistical purposes only and will not be used to determine an applicant’s eligibility for
programs or services for which they apply.

Note: For purposes of this guide, “farm” refers to the operation from which climate-smart commaodities are
produced and may represent farms, ranches, forests or other operations. Similarly, “field” refers to the individual
land units at which climate-smart practices are being implemented to produce climate-smart commodities and
may represent lots, farmsteads or other units, depending on the type of operation and commodity. The use of
“Farm”, “Tract” and “Field” align with the FSA definitions; for example, “A field is a part of a farm that is separated
from the balance of the farm by a permanent boundary, such as; fences, permanent waterways, woodlands,
croplines in cases where farming practices make it probable that this cropline is not subject to change, and other
similar features.”
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The following tables list the data elements included in each reporting worksheet, along with a brief

description of each item.

Project Summary

These data will be collected about each project. Cumulative results are reported each quarter. Report last
quarter’s entry if there has been no change in this quarter.

Table 1. Project Summary elements

Data element name Description Frequency

Commodity type Type of commodity(ies) incentivized by the project Quarterly

Commodity sales Indicates sales of the commodity(ies) related to the Quarterly
project occurred this quarter

Farms enrolled Indicates enrollment activities occurred this quarter Quarterly

GHG calculation methods Methods used to calculate greenhouse gas (GHG) Quarterly
benefits

GHG cumulative calculation Method used to calculate cumulative GHG benefits Quarterly

Cumulative GHG benefits Whole project estimate of total GHG (CO2e) emission Quarterly
reductions

Cumulative carbon stock Whole project estimate of total carbon sequestration Quarterly

Cumulative CO2 benefit Whole project estimate of total CO2 emission Quarterly
reductions

Cumulative CH4 benefit Whole project estimate of total CH4 emission Quarterly
reductions

Cumulative N20 benefit Whole project estimate of total N20 emission Quarterly
reductions

Offsets produced Amount of carbon offsets produced by project Quarterly

Offsets sale Name of marketplace where carbon offsets were sold Quarterly

Offsets price Price of carbon in offset sales Quarterly

Insets produced Amount of carbon insets produced by project Quarterly

Cost of on-farm TA Cost of on-farm technical assistance (TA) provided to Quarterly
producers

MMRYV cost Cost of measurement, monitoring, reporting, and Quarterly
verification (MMRV) activities

GHG monitoring method Methods used by project to monitor GHG benefits (up Quarterly
to 5)

GHG reporting method Methods used by project to report on GHG benefits (up  Quarterly
to 5)

GHG verification method Methods used to verify GHG benefits (up to 5) Quarterly

Version 1.0

Page 3 of 87



Attachment - Data Dictionary
USDARPa rtnerships for Climate-Smart Commodities Data Dictionary for Recipients

S February 2023

Partner Activities

These data will be collected at the project level. Each row in this worksheet will represent one organization
involved in the project, including the recipient and all contributing partners. A partner is any organization that is
receiving project funds or providing matching contributions (funds or in-kind contributions) to the project. While
the recipient must complete one row for their own organization, not all data elements apply to the recipient.
These exceptions are noted in the detailed descriptions of the specific elements in the Data Definitions section of
this guide. Data are reported cumulatively each quarter. Report last quarter’s entry if there has been no change in

this guarter.

Table 2. Partner Activities elements

Data element name Description Frequency
Partner ID Unique 1D for each partner One-time
Partner name Name of partner organization One-time
Partner type Type of arganization One-time
Partner POC Partner point of contact name As applicable
Partner POC email Partner point of contact email As applicable
Partnership start date  Start of partnership on project One-time
Partnership end date End of partnership on project As applicable
New partnership Indicator for partner organizations that have no prior work with the As applicable
recipient
Partner total Total amount requested to date by partner from recipient Quarterly
requested
Total match Total amount of match contribution by partner to date Quarterly
contribution
Total match Total amount of match contribution by partner for incentives Quarterly
incentives
Match type Top 3 types of match contribution by partner, other than incentives Quarterly
Match amount Value of match contributions by type Quarterly
Training provided Top 3 types of training provided to the partner through project Quarterly
Activity by partner Top 3 types of activities provided by this partner to producers or Quarterly
other partners
Activity cost Approximate cost per activity type provided by partner to producers  Quarterly
or other partners
Products supplied Names of products supplied to producers as part of project activities  Quarterly
or incentives
Product source Supplier or source of products supplied to producers as part of Quarterly

project activities or incentives

Version 1.0
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Marketing Activities

These data will be collected at the project level. Each row in this worksheet will correspond to one commodity for
which the project enrolls fields and one marketing channel used to sell that commodity by the project or producers
enrolled in the project. Data are reported for the current quarter and are not cumulative. If no sales of the
commodity were reported during a quarter, do not complete this worksheet for that quarter.

Table 3. Marketing Activities elements

Data element name Description Frequency

Commodity type Type of commodity incentivized by the Quarterly
project

Marketing channel type Type of marketing channels used Quarterly

Number of buyers Number of buyers per marketing channel  Quarterly

Names of buyers Names of buyers in the marketing channel Quarterly

Marketing channel geography Geography of marketing channel Quarterly

Value sold Value of commodity sold by marketing Quarterly
channel

Volume sold Volume of commodity sold by marketing Quarterly
channel

Price premium Price premium of commaodity by Quarterly
marketing channel

Price premium to producer Percent of price premium that goes to the  Quarterly
producer

Product differentiation method Top 3 types of product differentiation Quarterly
methods used

Marketing method Top 3 types of marketing methods used Quarterly

Marketing channel identification method Top 3 ways marketing channel was Quarterly
identified

Traceability method Top 3 types of supply chain traceability Quarterly

methods used

Version 1.0

Page 5 of 87



—
|

February 2023

Producer Enrollment

Attachment - Data Dictionary
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These data will be collected at the producer level about each farm enrolled in the project. In this
worksheet, each row will correspond to one farm that has at least one field enrolled in the project. Data
are reported when a producer first enrolls one or more fields in the project. If a producer is enrolled in
the project for multiple years, review the farm characteristics each time a new contract is signed and
provide any necessary updates. The quarterly submission should contain information about each farm
initially enrolled in the project during that quarter and for updates to farms that have re-enrolled during
that quarter, as applicable. If no farms are enrolled during that quarter, do not complete this worksheet

for that quarter.

Table 4. Producer Enrollment elements

Data element name Description Frequency
Farm ID Unigue Farm ID assigned by FSA
State or territory State name (must match FSA farm enrollment data)
County of residence County name (must match FSA farm enrollment data)
Producer data change Indicator that producer data was updated at re-enrollment As
applicable
Producer start date Contract start date Enrollment
Producer name Name of primary operator Enrollment
Underserved status Indicator the primary operator is considered underserved and/or a Enroliment
small producer
Total area Total area of enrolled operation Annual
Total crop area Total crop area in enrolled operation enrolled Annual
Total livestock area Total livestock confinement, pasture and rangeland in enrolled Annual
operation
Total forest area Total forest area in enrolled operation Annual
Livestock type Top 3 types of livestock on enrolled operation Annual
Livestock head Total livestock currently managed (by type) Annual
Organic farm Indicator that part of the farm is certified or transitioning organic Annual
Organic fields Indicator that any of the enrolled fields are certified or transitioning ~ Annual
organic
Producer motivation Motivation for participation Annual
Producer outreach Top 3 types of outreach provided to producer Annual
CSAF experience Indicator of prior implementation of CSAF practices at this farm Annual
CSAF federal funds Indicator of prior receipt of federal funds for CSAF practices Annual
CSAF state or local funds Indicator of prior receipt of state funds for CSAF practices Annual
CSAF nonprofit funds Indicator of prior receipt of nonprofit funds for CSAF practices Annual
CSAF market incentives Indicator of prior receipt of market incentives for CSAF practices Annual

Version 1.0
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Field Enrollment

These data will be collected about each field enrolled in the project. In this worksheet, each row
corresponds to one field x commodity combination enrolled in the project. Generally, data are reported
once for each field, at its initial enrollment. The quarterly submission should contain information about
each field initially enrolled in the project during that quarter. If no fields are enrolled during that
quarter, do not complete this worksheet for that quarter. If a field is enrolled for multiple years, any
relevant changes, such as a new ID number or changes to the commodity or practice combinations
should be entered in this worksheet during the quarter it is re-enrolled, or as applicable.

Table 5. Field Enrollment elements

Data element name

Description

Farm ID Unigue Farm ID assigned by FSA
Tract ID Unigue Tract ID assigned by FSA
Field ID Unique Field ID assigned by FSA

State or territory of field

State name

Physical County of field

Physical county name must match FSA farm records

Prior Field ID

Previous Field ID when reconstitution of farm results in new Field IDs

Field data change

Indicator that field data has changed from initial enroliment

Contract start date

Start date of contract

Total field area

Size of enrolled field

Commodity category

Category of commodity(ies) produced

Commodity type

Type of commodityl(ies) produced

Baseline yield

Average yield of commodity in 3 years prior to enrollment

Baseline yield location

Lacation for which baseline yield is provided

Field land use Most common land use in field in past 3 years
Field irrigated Most common irrigation type in field in past 3 years
Field tillage Most common tillage in field in past 3 years

Practice past extent - farm

Extent of operation that implemented this practice prior to project
enrollment

Field any CSAF practice

Indicator for prior CSAF practices in this field in past 3 years

Practice past use - this field

Indicator of prior use of this practice in this field in the past 3 years

Practice type

CSAF practice(s) that will be implemented in enrolled field (up to 7)

Practice standard

Organization that developed CSAF practice standard implemented in field

Planned practice implementation
year

Year that practice is planned to be implemented

Practice extent

Area or number of animals for which practice is implemented

Follow-on questions

Follow-on questions by practice type (see Table 11)

Version 1.0
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These data will be collected about each farm enrolled in the project. In this worksheet, each row will
correspond to one farm that has at least one field enrolled in the project. The quarterly submission
should contain updates to any data elements that have changed for each farm enrolled in the project
during that quarter. If there are no changes from the previous quarter, do not complete this worksheet
for that quarter. Data are not cumulative.

Table 6. Farm Summary elements

Data element name Description Frequency

Farm ID Unique Farm ID assigned by FSA

State or territory State name

County of residence County name

Praducer TA received Type of technical assistance provided to producer  Quarterly

Producer incentive amount Total financial incentive provided to the producer Quarterly

Incentive reason Top 4 reason(s) for financial incentives provided to  Quarterly
producer

Incentive structure Top 4 units on which financial incentives are Quarterly
structured

Incentive type Top 4 type(s) of financial incentives provided to Quarterly
producer

Payment on enroliment Extent of payment provided to producer upon Quarterly
enrollment

Payment on implementation Extent of payment provided to producer upon Quarterly
implementation of CSAF practices

Payment on harvest Extent of payment provided to producer upon Quarterly
harvest or slaughter

Payment on MMRV Extent of payment provided to producer upon  Quarterly
reporting or verification

Payment on sale Extent of payment provided to producer upon Quarterly

sale of commodity

Version 1.0

Page 8 of 87



Attachment - Data Dictionary
USDARPa rtnerships for Climate-Smart Commodities Data Dictionary for Recipients

S February 2023

Field Summary
These data will be collected about each field enrolled in the project for a commodity x practice(s)

combination. In this worksheet, each row will correspond to one field x commodity x practice(s)
combination enrolled in the project. Data for each field will be reported quarterly and are not
cumulative. Report data for any elements that have an update in that quarter. Greenhouse gas benefit
estimates must be entered upon practice completion or annually, as appropriate. If there are no
changes from the previous quarter, do not complete this worksheet for that quarter. This worksheet
includes a section to report the “official” estimate of GHG benefits —amounts of greenhouse gas
emissions reduced and carbon sequestered — for the field. These quantities refer to the estimates that
are used to calculate the project’s aggregate impact (reported in Table 1). Tables 8 and 9 are used to
report alternate estimates of the field-level GHG benefits when additional methods are used to model
(Table 8) or measure (Table 9) these impacts. Any field that can use COMET-Planner must submit those
results, either as the official or alternate model.

Table 7. Field Summary elements

Data element name Description Frequency
Farm ID Unigue Farm ID assigned by FSA
Tract ID Unique Tract ID assigned by FSA
Field ID Unique Field ID assigned by FSA
State or territory of field State name
County of field County name
Commodity type Type of commodity produced from field Quarterly
Practice type Type of practice(s) incentivized in field (up to seven) Quarterly
Date practice complete Date that practice implementation is certified complete Quarterly
Contract end date End date of contract Quarterly
MMRYV assistance provided Indicator that MMRYV assistance is provided to field Quarterly
Marketing assistance provided Indicator that marketing assistance provided for commodity from field  Quarterly
Incentive per acre or head Indicator that a per acre/head incentives is provided for the CSAF Quarterly
practice(s) on this field
Field commeodity value Value of commaodity produced from field Quarterly
Field commaodity volume Volume of commodity produced from field Quarterly
Cost of implementation Total cost of practice implementation in field Quarterly
Cost coverage Percent of total cost of implementation of practice covered by project Quarterly
incentives
Field GHG monitoring Methods used to monitor GHG benefits in field (up to 3) Quarterly
Field GHG reporting Methods used to report on GHG benefits for field (up to 3) Quarterly
Field GHG verification Methods used to verify GHG benefits for field (up to 3) Quarterly
Field GHG calculations Methods used to calculate GHG benefits for field Quarterly
Field official GHG calculation Method used to calculate official GHG benefits for field Quarterly
Field official GHG ER Official estimate of total GHG emission reductions for field Quarterly
Field official carbon stock Official estimate of total carbon sequestration for field Quarterly
Field official CO2 ER Official estimate of total CO2 emission reductions for field Quarterly
Field official CH4 ER Official estimate of total CH4 emission reductions for field Quarterly
Field official N20 ER Official estimate of total N20 emission reductions for field Quarterly
Field offsets produced Amount of carbon offsets produced in field Quarterly
Field insets produced Amount of carbon insets produced in field Quarterly
Other field measurements Indicator that field data was collected for reasons other than GHG Quarterly

benefit estimation

Version 1.0
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GHG Benefits - Alternate Modeled

If greenhouse gas benefits are modeled for the same field using multiple methods, the results for the
alternate models are reported in this worksheet. The “alternate” models refer to those model results
that were not used in the calculation of the project’s aggregate impact (as reported in Table 1). Any field
that can use COMET-Planner must submit those results, either as the official or alternate model. These
data will be collected about the modeled GHG benefits for each field x commodity x practice(s)
combination. In this worksheet, each row will correspond to one field enrolled in the project. Data are
not cumulative. Each quarterly submission should include information for all fields that have new
modeled data. Greenhouse gas benefit estimates must be entered upon practice completion or

annually, as appropriate.

Table 8. GHG Benefits — Alternate Modeled elements

Data element name Description Frequency
Farm ID Unique Farm ID assigned by FSA

Tract ID Unique Tract ID assigned by FSA

Field ID Unique Field ID assigned by FSA

State or territory of field State name

County of field County name

Commodity type Type of commaodity(ies) produced from the field (up to 6) Annual
Practice type Type of practice(s) incentivized in field (up to 7) Annual
GHG model Model used to calculate GHG benefits Annual
Model start date Start date of model run Annual
Model end date End date of model run Annual
Total GHG benefits estimated Estimate of total GHG benefits for field Annual
Total carbon stock estimated  Estimate of total change in carbon stock for field Annual
Total CO2 estimated Estimate of total CO2 emission reductions for field Annual
Total CH4 estimated Estimate of total CH4 emission reductions for field Annual
Total N20 estimated Estimate of total N20 emission reductions for field Annual

Version 1.0
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GHG Benefits - Measured

Projects must report the results of any carbon stock or greenhouse gas emission measurements in this
worksheet. These data will be collected at the field level. Each row will represent a separate
measurement method used to calculate GHG benefits for a given field. Data are reported once per year
of measurement and are not cumulative. Each quarterly submission should include information for any
field for which there are new soil samples or new calculations of annual GHG benefits based on actual

measurements.

Table 9. GHG Benefits - Measured data elements

Data element name Description Frequency

Farm ID Unigue Farm ID assigned by FSA

Tract ID Unique Tract ID assigned by FSA

Field ID Unique Field ID assigned by FSA

State State name

County County name

GHG measurement method Method of measurement Annual

Lab name Entity that conducted analysis Annual

Measurement start date Start date of measurements Annual

Measurement end date End date of measurements Annual

Total CO2 reduction calculated Calculation of total CO2 reduction Annual

Total carbon stock change calculated  Calculation of change in carbon stock Annual

Total CH4 reduction calculated Calculation of total CH4 reduction Annual

Total N20 reduction calculated Calculation of total N20 reduction Annual

Soil sample result Numeric result from soil sample Annual

Measurement type Type of analysis conducted Annual
Version 1.0 Page 11 of 87
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Additional Environmental Benefits

Projects that track additional environmental benefits (e.g., water quality improvements) from enrolled
fields report results in this worksheet. These data will be collected about each field. Each row in this
worksheet will correspond to an enrolled field. Data are not cumulative. Estimates of environmental
benefits must be entered upon practice completion or annually, as appropriate.

Table 10. Additional Environmental Benefits elements

Data element name Description Frequency

Farm ID Unique Farm ID assigned by FSA

Tract ID Unique Tract ID assigned by FSA

Field ID Unique Field ID assigned by FSA

State State name

County County name

Environmental benefits Indicator that project tracks other environmental benefits Annual

Reduction in nitrogen loss Indicator that project tracks reductions in nitrogen loss Annual
Amount Amount Annual
Purpose Purpose of tracking those co-benefits Annual

Reduction in phosphorus loss  Indicator that project tracks reductions in phosphorus loss Annual
Amount Amount Annual
Purpose Purpose of tracking those co-benefits Annual

Other water quality Indicator that project tracks other water quality improvements  Annual
Type Type of water quality metric being tracked Annual
Amount Amount Annual
Purpose Purpose of tracking those co-benefits Annual

Water quantity Indicator that project tracks reduced water use Annual
Amount Amount Annual
Purpose Purpose of tracking those co-benefits Annual

Reduced erosion Indicator that project tracks reductions in soil erosion Annual
Amount Amount Annual
Purpose Purpose of tracking those co-benefits Annual

Reduced energy use Indicator that project tracks reductions in energy use Annual
Amount Amount Annual
Purpose Purpose of tracking those co-benefits Annual

Avoided land conversion Indicator that project tracks reductions in land conversion Annual
Amount Amount Annual
Purpose Purpose of tracking those co-benefits Annual

Improved wildlife habitat Indicator that project tracks improvements in wildlife habitat Annual
Amount Amount Annual
Purpose Purpose of tracking those co-benefits Annual

Version 1.0 Page 12 of 87



Attachment - Data Dictionary
USDARPa rtnerships for Climate-Smart Commodities Data Dictionary for Recipients

S February 2023

Supplemental Data Submission

Project MMRYV Plan

Definition of MMRV elements:

Measurement: Quantification of the greenhouse gas benefits (reduction or capture) using mathematical models
and/or direct physical measurements in the field

Monitoring: Ongoing review and confirmation that the climate-smart practice has been implemented according to
the agreed upon standard and documentation of any changes in the site, implementation, or GHG emissions
impacts over time

Reporting: Documenting and sharing monitoring and measurement results with project partners, the recipient,
and any third-party verification organization

Verification: Independent confirmation that measurement, monitoring and reporting information are complete,
accurate and reliable.

Projects must submit an MMRYV plan that includes details about how each of the following are addressed:
e Quantification approach, including:
o GHG models used
o GHG measurement plan (if applicable)
o Approach to quantifying additional environmental benefits, if applicable (e.g., water guality,
habitat)
e Verification approach:
o Compliance criteria
o Verification plan/methodology
®  Approach to ensuring:
o Additionality
o Permanence
o Leakage
o Impacts of weather
e  Plan for non-compliance

If the project is using a specific MMRV methodology or approach developed by the recipient, a project partner, or
an outside organization, the project can submit documentation associated with the methodology as long as the
documentation addresses each of the above categories.

If the project is tracking other environmental benefits (as reported in the Additional Environmental Benefits
worksheet), include a description of the methodology and tools used to track and report on these benefits.

Field modeled GHG benefit reports

Results from any models besides COMET-Planner used to estimate GHG benefits must also be submitted as a
separate report. This includes projects running COMET-Farm. The full results of any model can be submitted in the
native/standard format generated by the modeling tool and must include the following Unique IDs in the report or
in the file name: State, County, Farm ID, Tract ID, Field ID.

Field direct measurement results

For any direct physical measurements in the field, measurement results must be submitted as a separate report
and must include the following Unique IDs in the report or in the file name: State, County, Farm ID, Tract ID, Field
ID. Measurement results reports must include the name of the equipment used for sampling or data collection, the
name of the lab that analyzed the data, and the analytical method used.

Sample report types include soil analysis reports, summarized results of portable emissions analyzers or flux
towers, water quality analyses, and plant species counts. These could be collected for the purposes of determining
GHG emission reductions or carbon sequestration amounts, for calibration of tools or models, for tracking other
environmental benefits, or for other reasons.
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Data Descriptions

This section provides descriptions and allowable response options for each data element. The guide also
indicates whether each data element is required, applicable at times, or optional; as well as how
frequently each data element must be updated.

Unigue IDs

Project ID: Unique ID at the project level — “Award Identifying Number” shown on award documentation

Partner ID: Unique ID at the partner level — use EIN; if no EIN, a unique ID will be assigned for use in these reports
State or territory of operation: State or territory name

County of operation: Physical county name

Farm ID: Unique ID at the operation level assigned by Farm Service Agency (FSA)

Tract ID: Unique ID at the tract level assigned by FSA

Field ID: Unique ID at the field level assigned by FSA

Version 1.0 Page 14 of 87



Attachment - Data Dictionary
USDARPa rtnerships for Climate-Smart Commodities Data Dictionary for Recipients

S February 2023

Project Summary

Commodity type
Data element name: Commaodity type Reporting question: What climate-smart commodity types are
produced by this project?
Description: Type of commodity incentivized by the project. These commodities include those for whom
farmers are directly receiving incentives or other types of marketing support. See full list of commodity options
in Appendix B. List one commodity per row.

Data type: List Select multiple values: No
Measurement unit: Category Allowed values: FSA commodity list
Logic: None — all respond Required: Yes

Data collection level: Project Data collection frequency: Quarterly

Commodity sales
Data element name: Commodity sales Reporting question: Did project activities result in sales this
quarter of the commodity(ies) produced by this project?
Description: Indicator of sales of commodity(ies) related to project activities. If sales are reported, complete the
Marketing Activities worksheet (Table 3) as part of the quarterly performance report.

Data type: List Select multiple values: No
Measurement unit: Category Allowed values:
e Yes
e No
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly

Farms enrolled
Data element name: Farms enrolled Reporting question: Did the project enroll any producers or
fields this quarter?
Description: Indicator that the project enrolled producers or fields. If enrollment activities occurred this quarter,
complete the Producer Enrollment and Field Enrollment worksheets (Tables 4 and 5) as part of the quarterly
performance report.

Data type: List Select multiple values: No
Measurement unit: Category Allowed values:
e Yes
e No
Logic: None —all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly
GHG calculation methods
Data element name: GHG calculation Reporting question: What methods is the project using to
methods calculate GHG benefits?
Description: List the way(s) that GHG benefits are being measured and calculated by the project this quarter.
Data type: List Select multiple values: No
Measurement unit: Category Allowed values:
« Models
» Direct field measurements
e Both
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly
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GHG cumulative calculation
Data element name: GHG cumulative Reporting question: What method(s) was used to calculate the
calculation total cumulative GHG benefits reported here?
Description: List the method(s) that was used to calculate the total cumulative GHG benefits reported by the
project this guarter.

Data type: List Select multiple values: No
Measurement unit: Category Allowed values:
¢ Models
* Direct field measurements
« Both
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly
Cumulative GHG benefits
Data element name: Cumulative GHG Reporting question: What are the project’s estimated total GHG
benefits emission reductions (CO2eq) to date?

Description: Total cumulative estimated greenhouse gas emission reductions from practice implementation.
This is updated quarterly. If there are no changes, enter the same number as the previous quarter.

Data type: Decimal Select multiple values: No
Measurement unit: Metric tons COzeq Allowed values: 0-10,000,000
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly
Cumulative carbon stock
Data element name: Cumulative carbon Reporting question: How much carbon has the project
stock sequestered to date?

Description: Estimated total cumulative change in carbon stock based on practice implementation. This is
updated quarterly. If there are no changes, enter the same numbers as the previous quarter. Conversion rate is
one ton of carbon = 3.67 tons of COzeq.

Data type: Decimal Select multiple values: No
Measurement unit: Metric tons COzeq Allowed values: 0-10,000,000
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly
Cumulative CO2 henefit
Data element name: Cumulative CO2 Reporting question: What are the project’s estimated total
benefit cumulative CO2 emission reductions to date?

Description: Estimated total cumulative carbon dioxide emission reductions based on practice implementation.
This is updated quarterly. If there are no changes, enter the same number as the previous quarter.

Data type: Decimal Select multiple values: No
Measurement unit: Metric tons CO: Allowed values: 0-10,000,000
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly
Cumulative CH4 benefit
Data element name: Cumulative CH4 benefit Reporting question: What are the project’s estimated total

CH4 emission reductions to date?
Description: Estimated total cumulative methane reduction based on practice implementation. This is updated
quarterly. If there are no changes, enter the same numbers as the previous quarter. Conversion rate is one ton
of CH4 = 25 tons of COzeq.

Data type: Decimal Select multiple values: No
Measurement unit: Metric tons CH4 reduced in Allowed values: 0-10,000,000

COzeq

Logic: None — all respond Required: Yes

Data collection level: Project Data collection frequency: Quarterly
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Cumulative N20 benefit
Data element name: Cumulative N20 benefit Reporting question: What are the project’s estimated total
N20 emission reductions to date?
Description: Estimated total cumulative nitrous oxide reduction based on practice implementation. This is
updated quarterly. If there are no updated numbers enter the same number as the previous quarter,
Conversion rate is one ton of N;O = 298 tons of COeq.

Data type: Decimal Select multiple values: No
Measurement unit: Metric tons N20 reduced in ~ Allowed values: 0-10,000,000

COzeq

Logic: None — all respond Required: Yes

Data collection level: Project Data collection frequency: Quarterly

Offsets produced
Data element name: Offsets produced Reporting question: How many carbon offsets have been
produced in the project?
Description: Total carbon offsets produced by enrolled project fields during the quarter. Offsets are defined as
having been verified and certified using an accepted standard and sold into the carbon marketplace.

Data type: Decimal Select multiple values: No
Measurement unit: Metric tons COeq Allowed values: 0-10,000,000
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly
Offsets sale
Data element name: Offsets sale Reporting question: To what marketplace(s) were carbon offsets
sold?

Description: Marketplaces to which carbon offsets produced by enrolled project fields were sold. Offsets are
defined as having been verified and certified using an accepted standard and sold into the carbon marketplace.
List each marketplace name. Separate names with commas.

Data type: Text Select multiple values: NA

Measurement unit: Name Allowed values: Text

Logic: Respond if >0 to ‘Offsets produced’ Required: Yes

Data collection level: Project Data collection frequency: Quarterly
Offsets price
Data element name: Offsets price Reporting question: What was the average price of carbon

received for offsets?
Description: Average price per metric ton paid for carbon offsets produced by enrolled project fields. Offsets are
defined as having been verified and certified using an accepted standard and sold into the carbon marketplace.
Data type: Decimal Select multiple values: No

Measurement unit: Dollars per metric ton Allowed values: 0-500
Logic: Respond if >0 to ‘Offsets produced’ Required: Yes
Data collection level: Project Data collection frequency: Quarterly

Insets produced
Data element name: Insets produced Reporting question: How many carbon insets have been
produced in the project?
Description: Total carbon insets produced by enrolled fields during the quarter. Insets are defined as having
been verified and certified using an accepted standard and accounted for within Scope 3 emissions for a firm.

Data type: Decimal Select multiple values: No
Measurement unit: Metric tons COzeq Allowed values: 0-10,000,000

Logic: None — all respond Required: Yes

Data collection level: Project Data collection frequency: Quarterly
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Cost of on-farm TA
Data element name: Cost of on-farm TA Reporting question: What is the total amount that has been
spent to provide on-farm TA?
Description: Total cost of any field- or practice-specific technical assistance provided by the praoject (by recipient
or partners) to any producers. This is updated quarterly. If there are no changes, enter the same number as the
previous quarter.

Data type: Decimal Select multiple values: No
Measurement unit: Dollars Allowed values: $0-550,000,000
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly
MMRYV cost
Data element name: MMRYV cost Reporting question: What is the total amount that has been

spent on MMRYV activities?
Description: Total cost of all MMRV activities paid for by the project (recipient or partners). MMRV components
are defined as measurement (calculations or estimations of GHG emissions), monitoring (ongoing review and
confirmation that the climate-smart practices have been implemented according to the agreed upon standard
and documentation of any changes in the site, implementation, or GHG emissions impacts over time), reporting
(documenting and sharing monitoring and measurement results with project partners, the recipient, and any
third-party verification organization), and verification (independent confirmation that measurement, monitoring
and reporting information are complete, accurate and reliable). This is updated quarterly. If there are no
changes, enter the same number as the previous quarter.

Data type: Decimal Select multiple values: No
Measurement unit: Dollars Allowed values: $0-550,000,000
Logic: None —all respond Required: Yes

Data collection level: Project Data collection frequency: Quarterly

GHG monitoring method
Data element name: GHG monitoring 1-5 Reporting question: How did the project monitor GHG benefits?

Description: Up to the five most common forms of monitoring GHG benefits used this quarter as part of MMRV
requirements. Monitoring is defined as ongoing review and confirmation that the climate-smart practice has
been implemented according to the agreed upon standard and documentation of any changes in the site,
implementation, or GHG emissions impacts over time. Include up to 5 methods, based on which methods are
most commonly used for this project. The worksheet provides five columns with a drop-down list of the allowed
values. Choose one value for each column. If fewer than 5 GHG monitoring methods are used, leave
unnecessary columns blank. If “other” is chosen, use the additional column to enter other GHG monitoring
methods as free text.

Data type:; List Select multiple values: No
Measurement unit: Category Allowed values:
* Drones

e Ground-level photos and videos
e  On-farm visit
e Plot-based sampling
e Producer records or attestation
= Satellite monitoring or remote sensing
¢ Soil metagenomics
e« Soil sensors
» Woater sensors
»  Other (specify)
Logic: None — all respond Required: Yes

Data collection level: Project Data collection frequency: Quarterly
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GHG reporting method
Data element name: GHG reporting 1-5 Reporting question: How did the project track and report
implementation of practices to reduce GHG emissions?
Description: Up to the five most common forms of tracking and reporting on practice implementation used this
year as part of MMRV requirements. Reporting is defined as documenting and sharing monitoring and
measurement results with project partners, the recipient, and any third-party verification organization. Include
up to 5 methods, based on which methods are most commonly used for this project. The worksheet provides
five columns with a drop-down list of the allowed values. Choose one value for each column. If fewer than 5
GHG reporting methods are used, leave unnecessary columns blank. If “other” is chosen, use the additional
column to enter other GHG reporting methods as free text.

Data type: List Select multiple values: No
Measurement unit: Category Allowed values:

¢ Automated devices

e Email

e Mobile app

s Paper

e Third-party actors

¢ Website

e Other (specify)
Logic: None — all respond Required: Yes
Data collection level: Project Data collection frequency: Quarterly

GHG verification method

Data element name: GHG verification Reporting question: How did the project verify implementation
method 1-5 of practices to reduce GHG emissions?

Description: Up to the five most common forms of verifying practice implementation used this year as part of
MMRYV requirements. Verification is defined as independent confirmation that measurement, monitoring and
reporting information are complete, accurate and reliable. Include up to 5 methods, based on which methods
are most commaonly used for this project. The worksheet provides five columns with a drop-down list of the
allowed values. Choose one value for each column. If fewer than 5 GHG verification methods are used, leave
unnecessary columns blank. If “other” is chosen, use the additional column to enter other GHG verification
methods as free text.

Data type: List Select multiple values: No

Measurement unit: Category Allowed values:
e Artificial intelligence
® Audit by recipient
¢ Computer modeling
e Photos
* Record audit
e Satellite imagery
e Site or field visit
e Third-party audit
e Other (specify)
Logic: None — all respond Required: Yes

Data collection level: Project Data collection frequency: Quarterly
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Partner Activities

Unique IDs
Partner ID Unique Project ID for each partner

Partner name
Data element name: Name of partner organization Reporting question: What is the official name of the
recipient or partner organization?
Description: Legal name of recipient or partner organization

Data type: Text Select multiple values: NA
Measurement unit: NA Allowed values: Text
Logic: None — all respond Required: Yes
Data collection level: Partner Data collection frequency: Partnership initiation
Partner type
Data element name: Type of partner organization Reporting question: What type of organization is this?
Description: Legal/financial structure of recipient or partner organization
Data type: List Select multiple values: No
Measurement unit: Category Allowed values:
s Commodity groups (501¢5)
e«  For-profit
e Individual
e Nonprofit

e State or local agency
o Tribal agency
e  University

Logic: None — all respond Required: Yes

Data collection level: Partner Data collection frequency: Partnership initiation
Partner POC

Data element name: Partner POC Reporting question: Who is the point of contact for

this project at the recipient or partner organization?
Description: Name of a point of contact for the recipient or partner organization

Data type: Text Select multiple values: NA

Measurement unit: NA Allowed values: Text

Logic: None - all respond Required: Yes

Data collection level: Partner Data collection frequency: Partnership initiation;

update as necessary

Partner POC email
Data element name: Partner POC email Reporting question: What is the point of contact’s
email address?
Description: Email of the point of contact for the recipient or partner organization

Data type: Text Select multiple values: NA

Measurement unit: NA Allowed values: Text

Logic: None — all respond Required: Yes

Data collection level: Partner Data collection frequency: Partnership initiation;

update as necessary
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Partnership start date

Data element name: Partnership start date

Reporting question: When did the partnership start?

Description: Date that the partner organization and the recipient began formally partnering on the project

Data type: Date
Measurement unit: MM/DD/YYYY
Logic: No response for recipient

Data collection level: Partner

Select multiple values: NA
Allowed values: 01/01/2023 — 12/31/2030
Required: Yes

Data collection frequency: Partnership initiation

Partnership end date

Data element name: Partnership end date

Reporting question: When did the partnership end?

Description: Date that the partner organization and the recipient stopped formally partnering on the project

Data type: Date
Measurement unit: MM/DD/YYYY
Logic: No response for recipient

Data collection level: Partner

Select multiple values: NA
Allowed values: 01/01/2023 - 12/31/2030
Required: Yes

Data collection frequency: Partnership end quarter

New partnership

Data element name: New partnership

Reporting question: Is this a new partnership?

Description: A new partnership means that the recipient and the partner organization have not had a formal
working relationship (under contract or on a grant) prior to the start of the project.

Data type: List

Measurement unit: Category

Logic: No response for recipient
Data collection level: Partner

Select multiple values: No

Allowed values:
o Yes

e No

e |don’tknow
Required: Yes

Data collection frequency: Partnership initiation

Partner total requested

Data element name: Partner total requested

Reporting question: What is the total amount of
funding the partner has requested to date from this
project?

Description: Cumulative (total) amount of funds that the partner has requested reimbursement for from the
recipient from the start of the partnership to the end of the reporting quarter. For each quarter’s data entry, the
value must be the sum of all previous entries plus the amount of funds requested in the reporting quarter. If
there are no changes, report the value from the previous quarter.

Data type: Decimal
Measurement unit: Dollars
Logic: No response for recipient
Data collection level: Partner

Select multiple values: NA
Allowed values: $50-5100,000,000
Required: Yes

Data collection frequency: Quarterly
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Total match contribution

Data element name: Total match contribution Reporting question: What is the total match value the
organization has contributed to the project to date?

Description: Cumulative (total) value of funds and in-kind contributions (e.g., staff time, inputs, equipment

rental, marketing support) that the partner has provided as a project match contribution from the start of the

partnership to the end of the reporting quarter. For each quarter’s data entry, the value must be the sum of all

previous entries plus match contributions in the reporting quarter. If there are no changes, report the value

from the previous quarter.

Data type: Decimal Select multiple values: NA
Measurement unit: Dollars Allowed values: $50-5100,000,000
Logic: None — all respond Required: Yes

Data collection level: Partner Data collection frequency: Quarterly

Total match incentives
Data element name: Total match incentives Reporting question: What is the total value of match
provided by this organization for producer incentives?
Description: Cumulative (total) value of funds for incentive payments directly to producers that the partner has
provided as a project match contribution from the start of the partnership to the end of the reporting quarter.
For each quarter’s data entry, the value must be the sum of all previous entries plus match incentives in the
reporting quarter. If there are no changes, report the value from the previous quarter.

Data type: Decimal Select multiple values: NA

Measurement unit: Dollars Allowed values: $0-5100,000,000

Logic: None — all respond Required: Yes

Data collection level: Partner Data collection frequency: Quarterly

Match type

Data element name: Match type 1-3 Reporting question: What types of match
contributions has the organization provided to the
project?

Description: Types of match contributions other than incentives provided directly to producers by the
organization from the start of the partnership to the end of the reporting quarter. Enter up to the top three (in
dollar value) types of match contributions provided. In-kind staff time could be used for technical assistance,
marketing assistance, or other support to producers. Production inputs include seed, fertilizer, pesticides,
equipment and other inputs for use in the field. The worksheet provides three columns with a drop-down list of
the allowed values. Choose one value for each column. If fewer than 3 match types are used, leave unnecessary
columns blank. If “other” is chosen, use the additional column to enter other match types as free text.

Data type: List Select multiple values: No

Measurement unit: Category Allowed values:
¢ Equipment rental or use
= In-kind staff time
e Production inputs (reduced cost or free)
e Program income

» Software
s  Other (specify)
Logic: None — all respond Required: Yes
Data collection level: Partner Data collection frequency: Quarterly
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Match amount

Data element name: Match amount 1-3 Reporting question: What is the value of the match
contributions the organization provided to the
project?

Description: Cumulative (total) value of funds for each match type that the organization has provided as a

project match contribution from the start of the partnership to the end of the reporting quarter. Enter amounts

for up to the top three (in dollar value) match types. The worksheet provides three columns for this data

element. Enter one value for each column. if fewer than 3 match types are used, leave unnecessary columns

blank.

Data type: Decimal Select multiple values: NA
Measurement unit: Dollars Allowed values: $0-$100,000,000
Logic: None —all respond Required: Yes

Data collection level: Partner Data collection frequency: Quarterly

Training type provided

Data element name: Training type 1-3 provided Reporting question: What types of training has the
organization provided to project partners?

Description: Types of training provided to the project partner as a result of participating in the project during
the past quarter. Training can come from the recipient, a project partner organization (including other divisions
of their own organization, or an outside organization. Enter up to the top three (in dollar value) types of partner
training provided. The worksheet provides three columns with a drop-down list of the allowed values. Choose
one value for each column. If fewer than 3 training types are used, leave unnecessary columns blank. If “other”
is chosen, use the additional column to enter other training types as free text.
Data type: List Select multiple values: No

Measurement unit: Category Allowed values:
e Data collection
e Grant reporting
e  Marketing opportunities
«  Providing financial assistance
e  Providing technical assistance
e Writing producer contracts
» Other (specify)

Logic: None — all respond Required: Yes
Data collection level: Partner Data collection frequency: Quarterly
Activity by partner
Data element name: Activity 1-3 by partner Reporting question: What types of activities has the

organization provided to the project?
Description: Types of activities that the recipient or partner organization has provided during the reporting
quarter, Enter up to the top three (in dollar value) types of activities undertaken. The worksheet provides three
columns with a drop-down list of the allowed values. Choose one value for each column. If fewer than 3 activity
types are used, leave unnecessary columns blank. If “other” is chosen, use the additional column to enter other
activity types as free text.
Data type: List Select multiple values: No

Measurement unit: Category Allowed values:
¢ Marketing support
+  MMRV support
» Producer outreach for enrollment
» Technical assistance to producers
e Training to other partner organizations
s  Other (specify)
Logic: None — all respond Required: Yes

Data collection level: Partner Data collection frequency: Quarterly
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Activity cost
Data element name: Activity cost 1-3 Reporting question: What is the value of the activities
this organization has provided to the project?
Description: Cumulative (total) cost of each activity type that the organization has undertaken or offered from
the start of the partnership to the end of the reporting quarter. Enter amounts for up to the top three (in dollar
value) activity types. The worksheet provides three columns for this data element. Enter one value for each
column. If fewer than 3 activity types are provided, leave unnecessary columns blank.

Data type: Decimal Select multiple values: NA
Measurement unit: Dollars Allowed values: $0-$100,000,000
Logic: None — all respond Required: Yes

Data collection level: Partner Data collection frequency: Quarterly

Products supplied
Data element name: Products supplied Reporting question: What products or supplies were
provided to enrolled fields?
Description: Name(s) of products supplied to enrolled producers as incentives or matching contributions. Enter
the name of each product, including its brand. Separate each product name with a comma. If no products or
supplies were provided by the organization, leave the column blank.

Data type: Text Select multiple values: NA

Measurement unit: Name Allowed values: Text

Logic: None — all respond Required: Yes

Data collection level: Partner Data collection frequency: Quarterly
Product source

Data element name: Product source Reporting question: Which companies provided the

supplies?

Description: Name of firm or company from which supplies were obtained.
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